12647

MBA 2 Yr. 3rd Semester New Scheme
2019-20
Examination — March, 2021
CONSUMER BEHAVIOUR
Paper: 20IMG23GM4

Time : Three Hours ] \\Q§Max:'n1um Marks : 80
————— - . . - N S ———am
Befor .mwiering the questions, m@h w shiould ensure that Hey lave
beymt swgwind the correct and cobapilete question paper. No complamt in

thes vegard, will be :*nh*r.‘u&r@%ﬁr'r exantinaiion,
UM . _

Note : Section - A is compulsery. Attempt one question
from each Unit in Section - B. All questions carry

equal marks.

SECTION-A

1. Write short notes on the !’HHbWing :
(a) Qualitative Research Vs Quantitative Research
(b) Types of Decision [’rucesg
(¢) Point of Purchasce Malerig]

(d) Lifestyle a nd consumer B"-‘hﬂvi our
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{e) Cunsumor Intendons

en "
®  Determingp,, of Social Cless
(2) T}’pes of Roferunﬂ Groups

{h.} T}’PE‘H of Il'lh:n_.- ‘tﬁm‘ .

SECTION - B
UNIT -1

2. What 4re customer centric organizations ? g,
markehng strateg},- of customer centric organivation ie
-} . " - I

formulated ? Writeo the process in detail.

3. Explam diff&rent pre pur‘:haSE‘ processes, What e +h,
/ need to understand these pre purchase processes for a <
marketer ? ;

UNIT-1

J 4. Define personality. . How personality ' inflfiense

consumer behavioyy 7 Explain in the light of ¥arous
personality theorjeg

5. What is
i 3&' C . i )
con Onsumey motivation 7 How differeniifvmies e
sumer . . i
Needs Inflycnce consumer behaviours

UNIT = 1H
6. How
Wo -
Explain itsul YOU, .4, Fine CODRINET " SUBHLEREE
of Consym, ang . yurees. What s (0 Imporiase
er ’ i
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the changing family and houschold structure
. How

influence

consumer behaviour ? Explain in light of
of women and children.

UNIT - IV

What is dyadic exchange > What are various torms of
dyadic exchange ? How influence is transmitted thréugh
these forms of dyadic exchange ?

. Explain different traditional an@nudem methods of
reaching consumer. ‘-\'Emt% ategies  are used  bv

- marketers to grab/gain e'%&imur attention ?
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